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Agenda

• Ecommerce

─ America’s industrial engineers

─ Small business shipping solutions

─ Branding solutions

─ My Choice

─ UPS API’s

─ ComScore

─ Kiala / UPS Access Point

• International

• Middle Class Consumer Population White Paper

• Partnership with US Commercial Services

• Solution examples, etc.
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UPS guided supply chain mapping
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UPS guided business process mapping
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Connect accounting, warehouse, website, customer
service, etc.
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Color Branded Labels
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Quantum View Notify Email
• No attention on the shipper’s brand or identity

• Limited ability for any kind of message
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“Branded” CrossWare Email
• Primary focus is now on customer logo and message

• Customer can include advertisements for accessories, new products, etc.
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Thank you for your order: 99214456

DAVID FRANCIS 13035 GATEWAY DR, #149, SEATTLE, WA 98168, US

Service: UPS GROUND Total Pkgs: 2 Weight: 2 lbs.

Tracking Number: 1Z93W7800360262798

Scheduled arrival: Monday, 4/15

Track here: http://Oceanbeautytracking/hwerwwwlk921445

Track at UPS: http://www.ups.com/WebTracking/99214456

Sea Choice Products: Click to order today - save 15%



10

UPS My Choice® Customized Delivery Alerts

Alerts that support

customization are:

• Day Before Delivery

• Morning of Delivery

(No Exception Alerts)

• Confirmation of Delivery

• UPS My Choice provides customers the ability to conveniently control and manage their
incoming UPS home delivery packages

• My Choice users receive proactive alerts at various stages of the package delivery life cycle,
which contain Scheduled Delivery Date, Shipper Name and Approximate Delivery Time

• UPS has introduced a powerful branding feature that enables Shippers to incorporate their
company logo, a promotional messaging and a link to their website

Current non-customized

alerts:

• Generic and informational only

• Branding limited to Shipper

Name



Application Programing Interface (API’s)

11



UPS Access Point
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http://link.brightcove.com/services/player/bcpid1393288227001?bckey=AQ~~,AAAA_jYwPEE~,7H8d87n1usoTE9MZi61xqNYFtv7XiJWd&bclid
=0&bctid=2439995835001



UPS Pulse of the Online Shopper™
A customer experience study



In Q4 2013, m-commerce accounted for 12% of all
retail e-commerce for the year, m-commerce nearly
hit $25 billion & grew +22% vs 2012
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When including both mobile and desktop spending,
e-commerce accounted for 12% of consumers’
discretionary spending in Q4 2013
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Executive summary: Convenience dominates
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Executive summary: Technology adoption

• Price-sensitive shoppers, living in a promotionally charged retail climate,

take advantage of technology to secure best prices
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Executive summary: Logistics plays a key role

• Returns remains an area highly valued by consumers but underserved

by retailers
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Increasing Middle Market exports
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The World Is Changing

•The four BRIC (Brazil, Russia, India, China) countries are developing rapidly,

by 2050 their combined economies could eclipse the combined economies of

the current richest countries of the world.

- Jim O'Neill, Global Economist, Goldman Sachs

Country 2007 Ranking 2050 Ranking

China 5th 1st

India 13th 3rd

Brazil 11th 5th

Russia 12th 6th
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The Global Market Represents Significant Opportunity for
Our Customers and Our Company

Sources: Department of Commerce January 2014

Nearly 96 percent of consumers live outside the United States, and two-thirds of the
world’s purchasing power resides in foreign countries.

The typical business that sells to just one market generates roughly $375,000 in export
sales; companies with two to four export markets have average export sales of $1 million;
and those who export to five to nine markets average $3 million in export sales.



Global Middle Class Population Surge

• From the year 2000 to the year 2018, the global population of middle class

consumers (with discretionary income) is DOUBLING from 1.5B to 3B)

• That growth in potential customers is almost entirely outside the US

Middle
Class

(in Billion)

2000
1.5

2018
3+
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What’s forecasted about this global change?

“…almost 3 billion people, or more than 40% of today’s population, will join the

world’s middle class by 2050.”

- Karen Ward and Frederic Neumann, economists at HSBC Holdings Plc (2012)
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Fast-growing economies will dominate the future

• Over the next 40 years,

– the BRIC will claim 4 of the world’s 6 largest economies, including the top 2

Sources: The Guardian 2009; U.S. Census Bureau24



But how can people see my products?
Do they have Internet access?

Many of them do. (Top 10 countries in terms of Internet use)

China already has nearly two times the U.S. user population

25



Proprietary and Confidential: This presentation may not be used or disclosed to any person other than employees of Customer, unless expressly authorized by UPS.

© 2013 United Parcel Service of America, Inc. UPS, the UPS brandmark, the color brown and photos are trademarks of United Parcel Service of America, Inc. All rights reserved.

When our customers send packages around the world, each shipment flows through a similar

process. While country requirements may vary, this figure illustrates the general flow of

international packages.

Basics of International Logistics

The Flow of International Shipments
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Most countries assess duties and taxes on imported products based on a common
classification code known as the Harmonized Tariff System. This harmonized system was
designed to simplify global trade and categorizes millions of products into roughly 68,000
classification codes.

• Depending upon how a shipment is set up, the responsibility of payment may fall to the:
– Shipper

• UPS Free Domicile Billing Option: Shipper pays shipping, duties & taxes
– Consignee

• UPS Prepaid Billing Option: Shipper pays shipping but consignee pays duties &
taxes

• Freight Collect Billing Option: Consignee pays all shipping, duties & taxes
– Consignee & Shipper

• UPS Split Duty/Tax Billing Option: Shipper pays shipping and duties but
consignee pays taxes

– Third party

• The billed party will be invoiced or may be required
to pay a C.O.D. for duties and taxes at delivery

Paying Duties and Taxes

More detail on
documentation, customs

clearance and duties will be
provided in a later

“Brokerage 101” session



Proprietary and Confidential: This presentation may not be used or disclosed to any person other than employees of Customer, unless expressly authorized by UPS.

© 2013 United Parcel Service of America, Inc. UPS, the UPS brandmark, the color brown and photos are trademarks of United Parcel Service of America, Inc. All rights reserved.

• US Exports are an $8.2 billion market. More than half of the opportunity (>$3 billion)
is estimated to be in the middle market.

• US Export volume is forecasted to grow 16% (4% CAGR) between 2013-2017

• The U.S. is a key origin/destination for the fastest growing global trade lanes

The US Export Market

Sources: SPMM; BIA Opportunity Model; Seabury, June 2013;

The US Export market is growing.
We need to connect our customers with this opportunity

CA GB AU MX JP HK FR DE CN SG

Shipments (in thousands) 1,867,901 873,869 667,656 575,357 423,499 312,333 226,758 218,209 182,915 178,988

CAGR 13-17 2% 0% 3% 2% 0% 6% 4% 1% 4% 1%

(500,000)

-

500,000

1,000,000

1,500,000

2,000,000

Top 10 US Export Destination Countries: Retail
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UPS Partnership with US Commercial Services
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UPS Global e-Commerce Solution
A seamless customer experience

1. CONSUMER VISITS
U.S. SITE

Strategies to apply
localization

2. LOCALIZATION
APPLIED

Conversion to local
currency

5. SHIPMENT AND DELIVERY
Notification e-mails in local language
Delivery direct to consumer’s door or

alternate delivery location

4. ORDER COMPLETED
Secure payment with

fraud protection

3. SHOPPING CART
Full landed cost

displayed
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Third Party Solution – Delivery can take 7 – 16 business days

UPS Solution – Streamlined Delivery typically in 1-6 days

On-Line
Purchase

Retail
Fulfillment

Center

3rd Party
Consolidation

Center
Forwarder Customs Import DC

Postal
Center

Post
Office

Delivery
Shopper

On-Line
Purchase

Retail
Fulfillment

Center

UPS
Pickup

UPS
Airline

UPS
Customs

UPS
Delivery

Shopper

This image
cannot currently
be displayed.

This image
cannot currently
be displayed.

This image
cannot
currently be
displayed.

This image
cannot currently
be displayed.

2-4 Days 3-7 Days 2-5 Days

1-6 Days

UPS Global e-Commerce Solution
Package Flow Comparison

Common
Carrier
Pickup
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UPS Global e-Commerce Solution
Pilot Customer Results
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